
Company
A clear mission statement  is what makes 
Lenscrafters good at what they do.  They aim 
to simply, “Help people see better, one hour 
at a time”. They are a chain glasses store that 
provides a wide selection of glasses at reason-
able costs in an hour. 

Problem
They are wanting to have an ad campaign that 
would encourage current customers to come 
back and buy multiple frames. 

Opportunity and Solution
 I took this opportunity to look at why you 
would want multiple pairs of glasses, and that 
was too accessorize. So I pushed the ideal that 
glasses not only help you see the world better, 
they help the world see you, along with imag-
ery of people with very stylish glasses which 
would encourage people to buy more frames. 

Inspiration Finals
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Don’t just see the world better, 

let the world see you. 

To  nd a location visit 
www.lenscrafters.com
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Don’t just see the world better, 

let the world see you. 


